roper

GfK Roper Public Affairs & Media

Hawali Meth
Use & Attitudes Survey 20 10

Statewide survey measuring attitudes and behaviors
towards methamphetamine in Hawalii

June 8,2010

GfK Roper Public Affairs & Media
75 Ninth Avenue, 5th Floor

New York, NY 10011

USA

Tel 212/240-5300
Fax 212/240-5353
www.gfkamerica.com

© 2010 The Meth Project



Table of Contents

EXECULIVE SUMMEAIY.......eiiiiiiiiiiiiiiieiiiis eeeeaiiee e et e siies eeeeanneesaanreeesaaeeas 3
Yo oV T=To [ 1T 1= ) SR 10
Background and ODJECHVES .........cccviiiiiiiiiiiiis et e 11
SUIVEY METNOUS. ....ceiiiiiiiiiiic et e cerree e 14
1. Perceptions Of MEth ... e eevrraaeeee 18
2. MEENUSE....ciiiiii it e e 33
3. Information Sources and AdvertiSing AWareNess........ccccevveeeinieeennes veens 37
4. Hawaii Meth Project Awareness and Perceptions.........ccccvvveveveveeeeeees eeenn. 45
Appendix 1: Sample DemOgraphy ..o creeee e ..55
Appendix 2a: Trend Data: Teens (12-17).....ccccccveieiiiiiiiiiiiiiiies cvnieininvnennenns 58
Appendix 2b: Trend Data: Young AdUlts (18-24) ......cccccvviviiiniiiiiis e, 73
Appendix 2c¢: Trend Data: Parents of 12-19 Year-Olds.........cccccocevviiiiienen e 88
Appendix 3: About the Meth Project ... i, 102
Appendix 4: About the Hawaii Meth Project ..........ccccccooviiiiiins v 104
Appendix 5: About GfK Roper Public Affairs & Corporate Communications..... 106
Appendix 6: Teens QUESLIONNAINE..........cvvviviiiiiiiiiieieies ceeeeeccccveenrnenaes .107
AppendixX 7: Young AdUItS RECIUIL........ccceiiiiiiiiiiiiiiis et 117
Appendix 8: Young Adults QUESLIONNAITE..........cccveeiiiiiiiiiiiees e 119
Appendix 9: Parents of Teens QUeStIioONNAIre..........c.cccvvvvvvieieiiiiiees cveeeeeeeeineen, 130

© 2010 The Meth Project



Executive Summary

This report of the 2010 Hawaii Meth Use & Attitudes Surveydetails findings
from statewide surveys designed to measure meth-related attitudes and
behaviors in Hawaii.

Findings from the 2010 Hawaii Meth Use & Attitudes Surveydemonstrate

that, compared to the 2009 benchmark survey,
more aware of the dangers of taking meth, are more likely to discuss the

subject with their parents, have seen Hawaii Meth Project ads, and agree the

ads are imparting their intended messages.

Perceived Availability of Meth

1 Teens this year are less likely to believe a number of drugs would be easy to
acquire. Oneinsevent eens says meth would be fAsomewh
to acquire (14%, down 5 points since 2009) and one in ten (9%, down 3
points) says someone has offered meth to him or her.

Young Adults

1 Aboutoneinthree youngadults say meth would be fAisomewha
easyo0o t o 5%)andabaueone(infour (2 3%) says someone has
offered him or her the drug.

Parents
1 Half of parents believe it would be easy for their teen to get meth ( 52%),

easier than either cocaine (37%) or heroin (28%), but not marijuana ( 78%,
up 10 points).
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Perceived Risks and Benefits of Meth Use

1 Hawaii teens are somewhat likely to say there is risk in taking a number of

drugs, includingmeth. Hal f say there is fAgreot risko i
twice (54%), which represents a 10-point increase since 2009, while 22% of
Hawaii teens sdoyfmotribk@dogn 8 psintsisinde 2009. Eight

in ten Hawaii teens say there is figreat risko in using meth regularly (7 9%),
while 15% say there i s  fobrifito tisk.@

1 Since the 2009 benchmark, teens in greater numbers have come to view
Agreat r i s kld potemial segative autcanfes from taking meth :

turning into someone they dondét want to be
hooked on meth (77%, up 6 points), making their problems worse (75%, up
5 points), having sex with someone they do

stealing (68%, up 8 points), becoming violent (64%, up 9 points), and a
decline in personal hygiene (64%, up 6 points). Hal f or more see HAgr
for all 14 negative outcomes.

Young Adults

1 Hawaii young adults are slightly more likely than teens to say there is risk in
taking several drugs, including meth. Twointhreesay t here i s fAgreat
taking meth once or twice (67%, up 10 points since the benchmark in 2009);
nine in ten see such risk in taking it regularly (91%).

f Like teens, since the 2009 benchmark, more
nine of the 14 potential negative outcomes from taking meth : gettin g hooked
(76%, up 12 points), losing control of themselves (77%, up 8 points), having
sex with someone they dondét want to (66 %,
damage (67%, up 9 points), stealing (67%, up 12 points), dying (61%, up
10 points), becoming violent (60%, up 9 points), a decline in hygiene (60%,
up 12 points), and suffering tooth decay (54%, down 12 points). Over half of
young adults see fgreat risko for all 14 n

Parents
1 Hawaii parents see much greater risk in taking various drugs than teens or
young adul ts. For exampl e, most say there

once or twice (93%), or regularly (96%).

1 Parents were presented with the same 14 potential negative outcomes and
have a much higher assessment of risk than either Hawaii teens or young
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adults. Most agree there is a fAgreamgif ri sko of ¢
someone takes meth once, and even more so this year, with proportions up

significantly for six of the outcomes: getting hooked on meth (94%, up 7

points), making their problems worse (93%, up 9 points), losing control of

themselves (92%, up 6 points), becoming violent (89%, up 10 points),

havi ng sex with s ome o8b%,up&poigts),doostedling want t o
(84%, up 8 points).

Social Approval of Meth Use

Teens

1 Among Hawaii teens, there is widespread disapproval of taking methd most
Astrongl y diakng thedrug oneetr twide (88 %) or regularly
92%) . Very f e w@%,dav ppoioty, and 2 %, down 2 points,
respectively).

1 Moreover, this year, more teens report that their friends would give them a
hard time if they, themselves, were to use meth 67% (up 11 points). Over

halfd 59%0 say they have told their friends not to use meth.

Young Adults

1 Young adults are likely to disapprove of taking meth . Most fistrongly
di sapproveodo of taki ng7%,hbpe6pantssigcethence or t wi
benchmark) or regularly (96%) . Very f e w%éandpdPp,roveod

respectively). Most young adults say friends would give them a hard time if
they, themselves, were to use meth (82%), up 7 points since 2009,
suggesting a growing stigma against the drug. Moreover, two in three say
they have told their friends not to use meth .

Parents
1 Parentsarethemost! i kely to di sapprove of taking m

di s ap prtakingtbe dud once or twice (9 6%) or regularly (9 8%, up 2
points) . Very f ew%and g%, respecavely).(
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Meth Use

Teens

1 One in fifty Hawaii teens (2%) says he or she has tried meth. About one in
ten (9%) says he or she has close friends who use meth and one in twenty
(5%) say they have friends who have been in treatment for using meth.
About one in six teens (16%) says he or she has family members who have
been treated for meth use.

Young Adults
1 Oneinten young adults (10%) says he or she has tried the drug. Moreover,
roughly one in five young adults says he or she has close friends who use
meth (17 %) or have been treated for it (19%). About one in five says a
family member has been treated for meth (18 %).

Parents

1 Oneintwenty parents (5%) bel i eves his or her teen is
|l ikelydo to have tried the drug.

Findings for all three groups are similar to those observed in the benchmark.

Parental Discussions and Sources of Information

Teens

91 This year, over half of Hawaii te ens (54%, up 6 points) say they have
discussed meth with their parents, representing an increase in such
discussions over the past year.

1 Asked to rate how much they value the advice and/or opinions from a variety
of sources, teens are most likelytoplace hi gh value (that i s,
rating) in the Internet (5 9%, up 6 points) and in athletes they respect (4 8%,
up 7 points). About four in ten give such ratings to TV shows, news, and
movies (41%, up 8 points). Slightly fewer teens place high value on TV
commercials (38%, up 16 points); posters at convenience stores or
community centers (38%, up 9 points); print ads in newspapers/magazines
(37%, up 8 points); movie actors ( 33%); posters on buses and bus stops
(32%, up 12 points); the radio (30%, up 10 points) and/or musicians they
listen to (28%).
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Young Adults

1 Fourin ten young adults (38%) say they have discussed meth with their
parents at least once in the past year, which is similar to the 2009 benchmark.

1 As with teens, when asked to rate how much they value the advice and/or
opinions from a variety of sources, young adults are more likely this year
than in the benchmarkt o pl ace high value (give a filo
Internet ( 66%, up 10 points), followed by athletes they respect ( 50%, up 21
points); TV shows, news, or movies (50%, up 11 points); TV commercials
(46%, up 20 points); print ads in newspapers/magazines (41%, up 8
points); posters at convenience stores or community centers (3 8%); movie
actors they respect (42%, up 11 points); p osters on buses and bus stops
(36%, up 8 points); and/or radio (34%, up 8 points).

Parents

1 Most parents (81%) say they have discussed the subject of meth with their
teeninthe pastyear (71 % say theydve done so more tha
proportions are similar to the 2009 benchmark.

General awareness of  Meth -related Advertising

1 Anti-meth advertising is seen or heard at least once a week by 68% (up 46
points since 2009) of teens and 68% (up 58 points) of young adults. Few
(6% and 4%, respectively) say they have never seen such advertising.

1 Two in three parents (65%, up 39 points) say they have heard anti-meth
advertising at least once a week and only 6% say they have never seen such
ads. Again, this is a dramatic growth in awareness of anti-meth advertising
since the 2009 benchmark.

1 Anti-meth ads are most commonly seen or heard on television by teens and
young adults (87%, up 33 points and 89%, up 39 points, respectively), at
school (71% and 55%), on the Internet (6 7%, up 7 points, and 60%, up 11
points), or on the radio (58%, up 36 points, and 65%, up 33 points).
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Hawaii Meth Project Advertising

Teens

il

The Hawai i Meth Projectds intended advert:i
been communicated to Hawaii teens. Most fa
them the impression that meth will make you act in a way you would not

want to act (94%), affects many peopl ebs |

will make you look different than you usually do (93%), is dangerous to try
just one time (92%), is more dangerous t han they had originally thought
(90%), and that meth -related problems could happen in their town or school
(86%).

=13

I n addition, over eight in ten teens
made them less likely to try or use meth (86%), helped them underst and
that you canét try meth even once (85%), a
risks of using meth (83%). About seven in 10 agree that the ads gave them

new information or told them things they d
Half agree the ads made them want to talk to someone else about the risks

of meth (51%). About the same number (56%) agree the ads exaggerated

the risks of using meth.

agr e

Young Adults

il

Like teens, the majority of young adults 0
that meth will make you act i n a way you would not want to act (98%), will

make you look different than you usually do (98%), that meth affects many

peopleds |ives other than the usero6s (95%)
(93%), is more dangerous to try than they originally thoug ht (87%), and

that meth -related problems could happen in their town or school (87%).

At | east three in four young adults fAagree
described, made them less likely to try or use meth (81%), helped them

understand thatyoucan 6t try meth even once (78%), al
aware of the risks of using meth (78%). Over half of young adults agree that

the ads gave them new information or told

about meth (55%). At least one in three says the ads made t hem want to
talk to someone else about the risks of meth (36%) or that the ads
exaggerated the risks of using meth (40%).
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Parents

Parents were asked the same questions about meth-related ads they had

seen firecently, 0 rat her ethProgeot ads,lamutt speci fi
which teens and young adults were asked. For parents, the ads they saw

recently gave them the impression that meth is dangerous to try just one

time (95% agree), will make you act in a way you would not want to act

(94%), thatitaff ect s many peopleds | ives other tha
make you look different than you usually do (93%), that meth -related

problems could happen in their town or school (91%), and that meth is more

dangerous than they originally thought (84%).

Overthr ee in four parents fhagreed the ads th
understand that you candét try meth even on
of the risks of using meth (88%), and made me less likely to try or use

metho (79%). At | east vemdnewiafgmatoaort hat t he
told me things | didnét know about meth (6
someone else about the risks of meth (57%). About a fourth (26%) agree

the ads exaggerated the risks of using meth.
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Background and Objectives

Background

This report summarizes findings from the second statewide Hawaii Meth Use &
Attitudes Survey.

The Hawaii Meth Project was launched in June 2009 to significantly reduce meth use
in the state. The integrated program consists of an ongoing, research -based
messaging campaignthat graphically communicates the realities of
methamphetamine, supported by community outreach, and public policy initiatives.

The Hawaii Meth Project sustains a campaign of public service messagin@ including
advertising, public relations, and websitesd to effect attitudinal changes regarding
methamphetamine use among Hawaii youth.

At the core of the Hawaii Meth Project effort is an ongoing, research -based
marketing campaign that provides hard-hitting television, radio, print, and Internet
advertising. On June 5, 2009, the Hawaii Meth Project initiated a large -scale
prevention advertising campaign across the state, targeting young people ages 12-
17, reaching an estimated 70% to 90% of teens three to five times a week with
meth prevention messaging.

The goal of the Hawaii Met h Project advertisi |l
youth of Hawaii with the facts about me thamphetamine so they can make better -
informed consumption decisions.

The Hawaii Meth Project approaches methamphetamine as a consumer products
marketing problem. Meth is a consumer product. It is readily available. It is
affordably priced. It is distrib uted statewide through an effective, although
alternative, distribution channel. It has product attributes that are perceived as
attractive. Initial meth consumption decisions are made d similar to other consumer
product decisionsd after an evaluation (perhap s subconscious) of benefit, risk, social
acceptance, price, and availability.

The Hawaii Meth Project conducts periodic statewide surveys and focus group

research to more thoroughly understand attitudes and behaviors related to

methamphetamine. This research provides the foundation for the Hawaii Meth

Projectds message devel opment and communicat.i
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Research Objectives

The Hawaii Meth Project conducts the Hawaii Meth Use & Attitudes Surveyto track
attitudes and behaviors related to methamphetam ine throughout the state. This
report summarizes findings from the second suchstudyd and the first one since the
benchmark studyd conducted just as the first wave of advertising and outreach
concluded.

The research was conducted among three key groups:

1 Teens (ages 12-17)
1 Young adults (ages 18-24)
1 Parents of teens (ages 12-19)

The goal of this research is to help understand how the target audiences think and
feel about meth. The insights gleaned from this study help develop advertising and
other meth preve ntion messaging as well as outreach strategies directed at teens
and young adults.

Theoretical Frameworks

The primary measures for understanding the target audience are based on
prevention principles of perceived risk and social disapproval. Two important sets of

attitudes and beliefs are: (a) adolescentséb

the user, and (b) the degree to which adolescents personally disapprove of various
kinds ofdruguse. Accor ding to the Unonitaingdtie Figureo f
study, two critical drug -related attitudesd perception of risk (how risky adolescents
view a particular drug) and perception of social disapproval (adolescent appeal and
acceptance of a particular drug)d are directly correlated with consumption.
Individuals who believe that the use of a particular drug involves risk of harm and/or
who disapprove of its use are less likely to use that drug.

The work of renowned prevention researchers Catalano and Hawkins focuses on
understanding and preventing adolescent behavior problems, including drug use.
They identified specific risk and protective factors that predict the likelihood of teens
to resist drug use. Risk factors are characteristics of teens that are known to predict
increased likelihood of drug use.

The Hawaii Meth Project has initiated a sustained campaign of public service
messaging to achieve significant, positive, and measurable results to reduce the

frequency and prevalence of methamphet amine

messaging targets key risk factors, including favorable attitudes toward drug use,

friendsé use of drugs, perception of benefit

© 2010 The Meth Project 12
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The objective of the Hawali Meth Use & Attitudes Surveyis to track attitudes and
behaviors related to meth in the state. The Meth Project will continue to refine and
revise messaging content and direction based upon this ongoing research.

© 2010 The Meth Project
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Survey Methods

Statewide Survey Among 12  -17 Year -Olds
Sample

A total of 1,035 12-17 year-old junior and senior hig h school students were
interviewed for the study. All respondents attend one of 2 9 randomly selected junior
and senior high schools across Hawaii.

All junior and senior high schools in Hawaii (public, private, and parochial) were
eligible for selection for the study and were sampled using a 4-stage probability
sampling technique. In most schools, three classes of different grades were randomly
selected to receive the survey. The sample was drawn in the following stages:

1. A sample of counties was selected o be included in the study. The selection
was made on a systematic random basis, stratified geographically, with
probability proportional to population.

2. Each county was randomly assigned to either the middle school or the high
school sample, such that equal numbers of counties within each sample were
assigned to each.

3. Schools were drawn from among all those in each selected county, with the
probability of selection for each school in the middle school sample
proportional to the number of students enrolle d in non-elementary grades
six, seven, and eight in that school and the probability of selection for each
school in the high school sample proportional to the number of students
enrolled in grades nine through 12 in that school.

4. A sample of classes was dawn from each school. When possible and
practical, each school selected for inclusion in the study submitted a list of all
classes for the qualifying grades in that school. A systematic random sample
of three of these classes was then drawn, separately for each school. Classes
that all students must take (e.g., health) were given preference in the
selection process to ensure all kinds of studentsdfrom honors students to
those with special needsdwere surveyed.

All students in these selected classes comprie the selected sample of students for
the study.

© 2010 The Meth Project 14



Interviewing dates, method, and timing

The questionnaire, an 8-page printed booklet, was filled in by each student (see
Appendix 6) at their school in their classrooms. All surveys were administered during
class time by a proctor and took approximately 20 minutes, on average, to complete.
All responses to the survey are confidentialdno child is identified in any way on any
of the questionnaires.

The proctor explained the survey procedure to the students, t hen distributed the
guestionnaires, which were filled out by the students at their own pace. After
students completed the survey, they turned it in to the proctor, who collected them
and sent them to GfK Roper for data processing.

All interviews were conducted from April 6 to April 30, 2010.

Weighting

Completed interviews were weighted by age within gender to match state norms and
to help ensure a reliable and accurate representation of the target population.
Statewide Survey Among 18  -24 Year -Olds

Sample

A total of 372 Hawaii residents, ages 18 to 24, were interviewed for the study. All
respondents were recruited for the study via a telephone interview designed to
screen for eligible respondents (i.e., Hawaii residents, ages 18 to 24) using random
digit dial (RDD) sampling techniques.

The screening was based on state-wide probability samples of 80% landline and
20% cellular telephone interviews. Both the landline and cell -phone samples were
provided by Survey Sampling International.

Interviewing da tes, method, and timing

The surveys, 8-page questionnaires virtually identical to the teen survey (see
Appendix 8), were mailed to each person recruited by telephone to participate.
Respondents were each given a $10 incentive to complete the interview and mail it

back to GfK Roper by a specified date.

All interviews were conducted from March 25 to April 14, 2010.
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Weighting

The combined landline and cell phone data were weighted to account for
probabilities of selection as well as age and sex (based on the latest available
Current Population Survey data).

Statewide Survey Among Parents of 12 -19 Year -Olds

Sample

A total of 40 3 randomly-selected Hawaii residents who have at least one child ages
12 to 19 were interviewed by telephone for the study. Pare nts also had to say they

were aware of meth to qualify. All respondents were sampled using random digit dial
(RDD) techniques.

The surveys are based on state-wide probability samples of 323 landline and 80
cellular telephone interviews. Both the landline and cell-phone samples were
provided by Survey Sampling International.

Interviewing dates, method, and timing

Each interview was administered by telephone by GfK Roper interviewers, using a
computer assisted telephone interviewing (CATI) program. On average, the survey
took 20 minutes to complete.

All interviews were conducted from March 25 to April 5, 2010.

Weighting

The combined landline and cell phone data were weighted to account for

probabilities of selection as well as age and sex (based on the latest available
Current Population Survey data).

© 2010 The Meth Project 16



Sampling Error

All samples are subject to some degree of sampling errord that is, statistical results
obtained from a sample can be expected to differ somewhat from results that would
be obtained if every member of the target population were interviewed. At the 95%
confidence level, margins of error are, on average:

1 1,035 teens: +/ - 3 percentage points
1 372 young adults: +/ - 5 percentage points
1 403 parents: +/ - 5 percentage points

Reading Notes

91 For tabulation purposes, percentage points are rounded off to the nearest whole
number. As a result, percentages in a given table column may total slightly
higher or lower than 100%. In questions that permit multiple responses, columns
may total significantly mo re than 100%, depending on the number of different
responses offered by each respondent.

1 Similarly, when only selected responses are shown, percentages may total less
than 100%.

1 Asterisks (*) are used when percentages fall below 0.5%. A dash ( -) indicates
0%.

91 Differences between teens, young adults, and parents were not tested for
statistical significance because data from the three populations were collected
using different methods and under different interviewing conditions : teens self-
administered the survey in a school classroom setting; young adults were
recruited by phone and then were sent the paper questionnaire to self -
administer at home; and parents were interviewed by telephone by professional
interviewers.

9 Statistically significant differences between the benchmark and current study at

the 95% confidence | evel are denoted,
or fibo adjacent to the | arger value.

© 2010 The Meth Project 17
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1. Perceptions of Meth

1.1. Perceived Availability

Teens

Teens this year are less likely to believe a number of drugs would be easy to acquire.

Oneinsevent eens says meth would be Asomedhat 0 or
down 5 points since 2009) and one in ten (9%, down 3 points) says someone has

offered it to him or her. One in five teens says cocaine would be easy to acquire

(18%, down 7 points); fewer say heroin would be as easy to acquire (1 0%, down 6

points). Far mored 54% (down 7 points) 6 say marijuana would be easy to get.

Young Adults

=t

About one in three young adults saysmethwoul d be fisomewhato or
acquire (35%), and about one in four (23%) says someone has offered him or her

the drug. Fewer say heroin would be as easy to get (18%), though more say they

could easily acquire either cocaine (38%, down 8 points) or marijuana (78%, down 7
points).

Parents

Half of parents believe it would be easy for their teen to get meth (52%), easier than
either cocaine (37%) or heroin (28%), but not marijuana (78%, up 10 points).

© 2010 The Meth Project 18
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Perceived Ease of Acquiring Various lllicit Drugs

Base: Total respondents.

Total (12-24 12-17 18-24

Year-Olds) Year-Olds Year-Olds Parents
(Unweighted base) (1,407) (1,035) (372) (403)

% % % %

Marijuana
Easy (very/somewhat) 66 54 78 78
Difficult (very/somewhat) 20 29 12 14
Meth
Easy (very/somewhat) 25 14 35 52
Difficult (very/somewhat) 50 57 43 33
Cocaine
Easy (very/somewhat) 28 18 38 37
Difficult (very/somewhat) 47 54 41 49
Heroin
Easy (very/somewhat) 14 10 18 28
Difficult (very/somewhat) 57 60 55 55

How difficult, or easy, do you think it would be for you/your teenage child to get each of the following
types of drugs? (Teens and Young Adults: Q13; Parents: Q5)

© 2010 The Meth Project 19



Whether or Not Have Personally Been Offered Meth

Base: Total respondents.

Total (12-24 12-17 18-24
Year-0Olds) Year-Olds Year-Olds
(1,407) (1,035) (372)
% % %
Yes, have been offered meth 16 9 23
No 84 91 77

Has anyone ever offered you or tried to get you to use meth? (Teens and Young Adults: Q17, Parents:

NA)

© 2010 The Meth Project
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1.2. Perceived Risks and Benefits of Meth Use

Perceived overall risk of taking various fllicit drugs

Teens

Hawaii teens are somewhat likely to say there is risk in taking a number of drugs,

includingmeth. Hal f say there is figreartwice(54%,0 i n takir
which represents a 10-point increase since 2009, while 22% (down 8 points) of

Hawaii teens sooyforiske Eightin ten Hawai teehsl say there is

great risk in using meth regularly (7 9%), while 15% say therei s {0 brifio tisk.@

Compared to meth, teens are about as I|likely 1t
heroin once or twice (52%, up 7 points) or regularly (7 8%), or cocaine once or twice
(53%),and77% say there i s M gocanaregularly. Hewaver, fewet a ki ng
teens see using marij uans8 ormeortwioes5i2% g a figreat |
regularly).

Young Adults

Hawaii young adults are more likely than teens to say there is risk in taking several

drugs, including meth. Twointhree say t her e iissk ofigrne ataki ng met h
twice (67%, up 10 points since the benchmark in 2009); nine in ten see such risk in

taking it regularly (91%). Conversely, 14% see fili ttl ed or Ano risko
once or twice, or regularly ( 6%).

Over halfofyoungadul t s al so agree there is fAgreat ri sk
twice (70%, up 8 points) or regularly (91%) . They are somewhat less likely to see

Afgreat riskod in taki m%)orcregalaaly (8 29%). ewerstilsay t wi ce |
t here i s 0 gsingradrjuana (25% and 879, respectively).

Parents
Hawaii parents see much greater risk in taking various drugs than teens or young

adul ts. For example, most say there is fAgreat
(93%), or regularly (9 6%).

© 2010 The Meth Project 21



Perceived Risk of Taking Various lllicit Drugs

Base: Total respondents.

(Unweighted base)

Meth
Once or twice
Great risk
Great/moderate risk
Little/no risk
Reqularly
Great risk
Great/moderate risk
Little/no risk
Heroin
Once or twice
Great risk
Great/moderate risk
Little/no risk
Reqularly
Great risk
Great/moderate risk
Little/no risk
Cocaine
Once or twice
Great risk
Great/moderate risk
Little/no risk
Reqularly
Great risk
Great/moderate risk
Little/no risk
Marijuana
Once or twice
Great risk
Great/moderate risk
Little/no risk
Reqularly
Great risk
Great/moderate risk
Little/no risk

Total

(12-24 12-17 18-24

Year- Year- Year-

Olds) Olds Olds Parents

(1,407) (1,035) (372) (403)

% % % %
61 54 67 93
81 76 86 96
18 22 14 3
85 79 91 96
89 83 94 97
10 15 6 2
61 52 70 92
82 75 88 97
17 23 12 3
85 78 91 96
88 83 93 96
10 15 6 4
55 53 57 81
78 76 80 92
20 22 19 7
80 77 82 95
89 83 94 96
10 15 5 4
30 35 25 49
49 56 42 74
50 42 57 25
44 52 37 68
66 72 61 86
32 26 37 13

Please indicate how much risk, if any, you think there is involved in each of the following activities.

(Teens and Young Adults: Q10; Parents: QZ2)

© 2010 The Meth Project
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Perceived specific risks of trying meth just once

Teens

In the questionnaire, respondents were presented with a list of 14 potential negative

outcomes from taking meth and were asked to rate each one as to wh ether there

would be figreat, 0 fimoderate, o dAonly a |ittle,
a person who tries meth just once.

Since the 2009 benchmark, teens in greater nul
in seven of the outcomes asked about:t ur ni ng i nto someone they do
(79%, up 6 points), getting hooked on meth (77%, up 6 points), making their
probl ems worse (75%, up 5 points), having sex
(70%, up 10 points), stealing (68%, up 8 points), becoming violent (64%, up 9
points), and decline in personal hygiene (64%
risko for all 14 negative outcomes.
While the number ofteenswh o say there is Alittled or Ano

fairly low, roughly one in five or fewer says there is little or no risk of suffering tooth
decay (19%), dying (19%), becoming paranoid (1 4%), or poor hygiene (13%). Most
of these have declined significantly since the benchmark (see table in Appendix 2a).

Young Adults

Young adults were presented with the same 14 potential negative outcomes, and like
teens, most agree there is at | easingifa fimoder a
someone takes meth once, and over half see fAg

Like teens, since the 2009 ben c hmar k, more young adults see ff
the outcomes asked about: getting hooked on meth (76%, up 12 points), losing

control of themselves (77 %, up 8 points), havi
to (66%, up 11 points), suffering brain da mage (67%, up 9 points), stealing (67%,

up 12 points), dying (61%, up 10 points), becoming violent (60%, up 9 points),

decline in hygiene (60%, up 12 points), and suffering tooth decay (54%, up 12

points). Over half of yound4negativaiduttommessee FAgr eat

However, atleastoneinfivesay there is Alittled or fAno ri s
(26%) or stopping taking care of hygiene (2 0%, down 9 points), or dying (18%).

Parents

Parents were presented with the same 14 potential negative outcomes and have a
much higher assessment of risk than either Hawaii teens or young adults.
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Most agree there is a fgr dmngifsomdoreitakesmdth each o uf
once, and even more so, this year, with regard to six of the outcomes: getting

hooked on meth (94%, up 7 points), making their problems worse (93%, up 9

points), losing control of themselves (92%, up 6 points), becoming violent (89%, up

10 points), havi ng sex with someo8%,up&poigts)doondt want t
stealing (84%, up 8 points). At | east three in four parents se
negative outcomes.

Few agree there is filittleod or no risko to a

=13
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Perceived Risks of Trying Meth Just Once

Base: Total respondents.

Total

(12-24

Year- 12-17 18-24

Olds) Year-Olds Year-Olds Parents

(1,407)  (1,035)  (372) (403)

% % % %
Being a negative influence on ayounger
brother/sister
Great risk 82 81 83 91
Great/moderate risk 94 93 95 98
Little/no risk 4 5 4 2
Turning into someone they don't want to be
Great risk 76 79 73 90
Great/moderate risk 91 92 91 96
Little/no risk 8 6 9 3
Getting hooked on meth
Great risk 76 77 76 94
Great/moderate risk 93 91 94 98
Little/no risk 7 8 6 2
Making their problems worse
Great risk 76 75 77 93
Great/moderate risk 92 91 92 98
Little/no risk 7 ) 7 1
Losing control of themselves
Great risk 76 75 77 92
Great/moderate risk 92 91 92 97
Little/no risk 7 7 7 3
Having sex with someone they don't want to
Great risk 68 70 66 85
Great/moderate risk 87 88 87 93
Little/no risk 12 10 13 4
Suffering brain damage
Great risk 68 70 67 82
Great/moderate risk 86 87 86 93
Little/no risk 13 11 14 6

Please indicate how much risk you think there is that each of the following would happen to someone who
tries meth once. (Teens and Young Adults: Q11, Parents.: Q3)
Continuesé
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Percei ved

Ri

sks

of Trying

Met h Just

Base: Total respondents.

Stealing

Great risk
Great/moderate risk
Little/no risk

Becoming violent
Great risk
Great/moderate risk

Little/no risk

Becoming paranoid
Great risk
Great/moderate risk

Little/no risk

Getting insomnia or not being able to sleep
Great risk

Great/moderate risk

Little/no risk

Stop taking care of their hygiene
Great risk

Great/moderate risk

Little/no risk

Dying

Great risk

Great/moderate risk

Little/no risk

Suffering tooth decay
Great risk
Great/moderate risk
Little/no risk

Total
(12-24  12-17  18-24
Year- Year- Year-

Olds) Olds Olds Parents
(1,407) (1,035) (372) (403)
% % % %
67 68 67 84
86 88 85 94
12 10 14 6
62 64 60 89
86 89 83 96
13 10 16 2
64 58 69 86
88 84 91 94
11 14 8 3
62 57 66 83
86 85 86 94
13 12 13 3
62 64 60 81
82 85 80 92
17 13 20 7
61 62 61 84
81 80 81 95
18 19 18 5
54 55 54 78
75 78 73 90
23 19 26 8

Please indicate how much risk you think there is that each of the following would happen to someone who

tries meth once. (Teens and Young Adults: Q11, Parents. Q3)
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Perceived benefits of taking meth

Teens

Most Hawaii teens disagree that meth provides benefits to the userd in fact, few
agree that meth makes you intelligent (2%), helps you study (3%), makes you more
popular (6%), or makes you feel attractive ( 4%).

However, at least about one in ten teens agrees that meth will help you lose weight
(24%), feel euphoric or very happy (18%), help you deal with boredom (1 6%), or
give you energy (15%).

Young Adults

Most young adults disagree that meth offers benefits to the user, with few agreeing
that meth makes you intelligent ( 1%), makes you more popular ( 3%), helps you
study (5%), or makes you feel attractive (5 %).

However, many agree meth helps you lose weight (36%), gives you energy (29%),
makes you feel euphoric or very happy (21%), helps you deal with boredom ( 17%),
or helps you escape your problems (12%).

Parents

Most parents understand meth offers no benefits to the user, with few agreeing that
meth makes you intelligent ( 5%), makes you more pop ular (6%), or helps you study
(8%).

However, many agree meth helps you lose weight (4 1%), gives you energy (3 1%),

makes you feel euphoric or very happy (25%), helps you escape your problems
(20%), or helps you deal with boredom (17 %).

These proportions are largely similar to the 2009 benchmark for each audience.
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Perceived Benefits of Taking Meth

Base: Total respondents.

Total

(12-24  12-17 18-24

Year- Year- Year-

Olds) Olds Olds Parents
(Unweighted base) (1,407) (1,035) (372) (403)

% % % %

Makes you intelligent
Agree (strongly/somewhat) 1 2 1 5
Disagree (strongly/somewhat) 90 88 92 93
Helps you study
Agree (strongly/somewhat) 4 3 5 8
Disagree (strongly/somewhat) 86 87 86 88
Makes you more popular
Agree (strongly/somewhat) 4 6 3 6
Disagree (strongly/somewhat) 84 81 86 87
Helps you escape your problems
Agree (strongly/somewhat) 12 11 12 20
Disagree (strongly/somewhat) 79 77 80 75
Makes you feel attractive
Agree (strongly/somewhat) 5 4 5 9
Disagree (strongly/somewhat) 80 79 81 77
Gives you energy
Agree (strongly/somewhat) 22 15 29 31
Disagree (strongly/somewhat) 63 69 57 59
Helps you deal with boredom
Agree (strongly/somewhat) 17 16 17 17
Disagree (strongly/somewhat) 66 66 66 73
Makes you feel euphoric or very happy
Agree (strongly/somewhat) 20 18 21 25
Disagree (strongly/somewhat) 59 62 57 58
Helps you lose weight
Agree (strongly/somewhat) 30 24 36 41
Disagree (strongly/somewhat) 51 55 a7 a7

Whether or not you or someone you know uses meth, we would like your ideas. Please indicate how
muchyou agree or disagree with t hegTeénsdanll Youig Adplts:Q8;at e ment s al
Parents.: Q1)
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1.3. Social Approval of Meth Use

Teens

Among Hawaii teens, there is widespread disapproval of taking methd most fstrongly
di s appr akingtbe dad onde or twice (83 %) or regularly (9 2%). Very few
fiappr 8%,edavn Z points, and 2 %, down 2 points, respectively).

Moreover, this year, more teens report that their friends would give them a hard
time if th ey, themselves, were to use meth 67% (up 11 points since the benchmark).
Over halfd 59%0 say they have told their friends not to use meth.

Teens also strongly disapprove of taking heroin (84% fionce 0%2%t wi ce, 0
Aregul ar | y &% and 818occrespentieely), @d to a lesser degree, marijuana
(58% and 68%).

Young Adults

Young adults are |ikely to disapprove of taki
taking the drug once or twice (8 7%, up 6 points since the benchmark) or regularly
(96%) . Ver ppt e w% énd 1%, respectively).

Most young adults say friends would give them a hard time if they, themselves, were
to use meth (82%), up 7 points since 2009, suggesting a growing stigma against the
drug. Moreover, two in three say they have told their friends not to use meth .

Young adults also strongly disapprove of taking heroin (89% fionce oup6t wi ce, O

points, 95% fAr egul ar | y o) 88 ma/8%4, respectivaly). Moea mlch
lesser degree, they disapprove of marijuana use (38% and 48%, respectively).
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Parents

Parents arethemost| i kely to disapprove of taking meth.
of taking the drug once or twice (9 6%) or regularly (9 8%, up 2 points). Very few
fiappr @%and 2%, respectively).

Parents also strongly disapprove of taking heroin (95% fAonce 0%%t wi ce, 0

Airegul arl yo) 89% ant 87pb, respectigely)n At legst two in three
disapprove of marijuana use (64% and 79%, respectively).
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Social Approval of Using Various lllicit Drugs

Base: Total respondents.

Total 12-17 18-24
(12-24 Year- Year-
Year-Olds) Olds Olds Parents
(Unweighted base) (1,407) (1,035) (372) (403)
% % % %
Meth
Once or twice
Strongly disapprove 85 83 87 96
Strongly/somewhat approve 2 3 1 2
Regqularly
Strongly disapprove 94 92 96 98a
Strongly/somewhat approve 1 2 1 2
Heroin
Once or twice
Strongly disapprove 86 84 89 95
Strongly/somewhat approve 2 3 1 1
Regularly
Strongly disapprove 94 92 95 97
Strongly/somewhat approve 1 2 1 1
Cocaine
Once or twice
Strongly disapprove 80 83 78 89
Strongly/somewhat approve 3 4 3 2
Reqularly
Strongly disapprove 90 91 89 97a
Strongly/somewhat approve 2 2 2 1
Marijuana
Once or twice
Strongly disapprove 48 58 38 64
Strongly/somewhat approve 20 16 23 12
Regqularly
Strongly disapprove 58 68 48 79
Strongly/somewhat approve 14 12 15 8

Please indicate how much you approve or disapprove of the following activities. (Teens and Young Adults:
Q12; Parents: Q4)
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Peer Disapproval of Using Meth
-% who fA a withstat@ment -

Base: Total respondents.

Total (12-24 12-17 18-24
Year-Olds) Year-Olds Year-Olds
(1,407) (1,035) (372)
% % %
My friends would give me a hard time for 75 67 82
using meth
| have told friends not to use meth 63 59 66

Would your friends give you a hard time for using meth? (Teens and Young Adults: Q16, Parents: NA)

Have you told your friends not to us e meth? (Teens and Young Adults: Q18,; Parents: NA)
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2. Meth Use

Teens

One in fifty Hawaii teens (2%) says he or she has tried meth.
About one in ten (9%) says he or she has close friends who use meth and one in
twenty (5 %) say they have friends who have been in treatment for using meth.

About one in six teens (16%) says he or she has family members who have been
treated for meth use.

Young Adults

One in ten young adults (10%) says he or she has tried the drug.
Moreover, roughly one in five young adults says he or she has close friends who use
meth (17 %) or have been treated for it (19%). About one in five says a family
member has been treated for meth (18 %).

Parents

One intwenty parents (5%) bel i eves his or her tégo

have tried meth.

Findings for all three groups are similar to those observed in the benchmark.
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Meth Usage Among Teens/Young Adults

Base: Total respondents.

(Unweighted base)

Have ever tried meth

Likelihood of trying meth in the

future
Very
Somewhat
Not too
Not at all

Likelihood my teen has tried meth

Extremely likely
Very likely
Somewhat likely
Not very likely
Not at all likely

In your lifetime, have you ever tried meth? (Teens and Young Adults: Q23a,; Parents: NA)
How likely are you to try meth in the future? (Teens and Young Adults: Q25; Parents: NA)

How [ i kel y do you

Adults: NA, Parents: Q8)

© 2010 The Meth Project

Total (12- 12-17 18-24
24 Year- Year- Year-
Olds) Olds Olds Parents
(1,407) (1,035) (372) (403)
% % % %
6 2 10 NA
- * * NA
1 1 1 NA
8 11 5 NA
88 83 93 NA
NA NA NA 2
NA NA NA 3
NA NA NA 6
NA NA NA 6
NA NA NA 84

think

/ot

/

S

that

¥ qTeens &né Yoang h a s
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Usage/Treatment Among Friends and Family

Base Total respondents.

Total (12-24 12-17 18-24
Year-Olds) Year-Olds Year-Olds
(1,407) (1,035) (372)
% % %
Have close friends who use meth 13 9 17
Friends have been in treatment for meth 12 5 19
Family members have been in treatment 17 16 18

for meth

Do you have any close friends who use meth? (Teens and Young Adults: Q14, Parents: NA)

Have any of your friends been in treatment for using meth? (Teens and Young Adults: Q15; Parents: NA)
Have any members of your family been in treatment for using meth? (Teens and Young Adults: Q21;
Parents. NA)
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Actions parents would take if they found out their teen was using meth

Parents would take a number of actions if they ever found out their teen w as using

met h. Chief among t ae 8186). ft&asesk i teh voouldrayso

speak to their spouse about it (65%), try to find a drug treatment center (  65%),

forbid their teen to do it anymore ( 63%), or punish their teen (58%) . Half or more

wouldspeak to their t e eotd@6%) e disgteraikciteon tchreia d e
guidance counselor (56%), or speak to a close friend of theirs about the matter

(50%).

Of the 13 possible actions, 11 are down significantly from the benchmark, meaning
fewer parents say they would take most of these actions if they found out that their
teen was using meth than last year. The most notable differences are for forbidding
their teen to do it (down 20 points) and speak ing to their spouse (down 16 points).

Actions Parents Would Take if They Found Out Teen Was Using Meth

Base: Total parents (n=403).

Parents
(403)

%
Speak to my teen 81
Speak to my spouse 65
Try to find a drug treatment center 65
Forbid my teen to do it 63
Punish my teen 58
Speak to my teends pediatrician/do 56
Speaktomyteen 6s gui dance counsel or 56
Speak to a close friend of mine 50
Speak to my teends principal 45
Speak to my teenébdés teacher 44
Speak to a member of the clergy 39
Seek help on the internet 32
Be relieved it wasnét anything wor 18

If you found out your teen was using meth, which of the following would you do, if any? (Teens and
Young Adults: NA; Parents.: Q9)
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3. Information Sources and Advertising

Awareness

3.1. Parent -Child Discussions

Nearly half of teens (46%) and a solid majority of young adults (62%) say they have
never discussedthe subject of meth with their parents in the past year.

However, this year, over half of Hawaii teens (54 %, up 6 points) say they have
discussed meth with their parents, representing an increase in such discussions over
the past year. Four in ten young adults (38%) have had such a discussion at least

once in the past year, which is similar to last year.

However, most parents (81%) say they have discussed the subject of meth with

their teen in the past year (7 1% say more than once).

Frequency of Parent/Child Discussions About Meth

Base: Total respondents.

Total
(12-24 12-17 18-24
Year- Year- Year-
Olds) Olds Olds Parents
(Unweighted base) (1,407) (1,035) (372) (403)
% % % %
In past year, my parents talked to me
about met hé
Ever 46 54 38 NA
Once 15 19 12 NA
More than once 30 35 26 NA
Never 54 46 62 NA
In past year, | talked to my teen about
met h é
Ever NA NA NA 81
Once NA NA NA 10
More than once NA NA NA 71
Never NA NA NA 19

In the past year, how often have your parents talked to you about meth? (Teens and Young Adults: Q19;
Parents. NA). In the past year, how often have you talked to your teen about meth? Have you talked

wi t h y o u (Teehsaapdnyeuig Adults: NA, Parents. Q10a)
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Prompts for parents to talk to their teen(s) about meth

Various types of media prompt parents to discuss the subject of meth with their
teens. Four in ten parents (38%) who say they talked with their teens about meth in
the past year report that a TV commercial (the most oft-cited prompt) led to the
discussion, followed by TV stories (22%, down 15 points), and newspaper stories
(19%, down 20 points).

Prompts for Par ents to Talk to Their Teen(s) About Meth
- Most common re sponses -

Base: Total parents who have talked to their kids about meth (n=347 ).

Parents

(Unweighted base) (347)
%
TV commercial/radio commercial (net) 41
TV commercial 38
Radio commercial 12
TV story 22
Newspaper story 19
Because | suspected my teen was using drugs 6
Because | found drug paraphernalia 3

Which of the following, if any, prompted you to discuss meth with your teen? (Teens and Young Adults:
NA; Parents: Q11)
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3.2. Key Information Sources

Information sources Hawaii teens, young adults, and parents would refer to in order

to learn more about meth

Teens

Of the items asked about, teens are most likely to say they would turn to the
Internet to learn about meth (82%). Other sources cited include parents (5 7%),
school (54%), and friends (42%).

Both television (40%, up 11 points) and radio (19%, up 10 points) were cited this
year with far more frequency than in the benchmark.

Young Adults

Young adults are most likely to say they would turn to the Internet to learn about
meth (90%). No more than half cite any other specific source, including friends
(46%), school (36%, up 7 points), or parents (35%).

Parents

Parents are also most likely to say they would turn to the Internet to learn about

meth (7 1%). No more than half cite an y other specific source, including friends
(43%), other parents ( 39%), or school (34%).
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Sources of Information About Meth

Base: Total respondents.

Total

(12-24 12-17 18-24

Year- Year-  Year-

Olds) Olds Olds Parents
(Unweighted base) (1407)  (1035) (372)  (403)

% % % %

The Internet, websites 86 82 920 71
Parents* 46 57 35 39
School 45 54 36 34
Television 35 40 30 25
Friends 44 42 46 43
Magazines 22 26 19 21
Radio 16 19 14 16
Other 30 37 23 44
Don't know 4 7 2 2

Which of the following sources, if any, would you go to in order to find information about meth? (Teens
and Young Adults: Q22; Parents: Q12). * Appear s as fAother parentso in the par
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Perceived value of various information sources

Teens

In the survey, teens and young adults were asked about a number of potential

sources of information and were asked to rate how much they value the advice

and/or opinions from eachonafive-poi nt scal e, where a fA10 mean
and A50 means A n dhisyeat, teemd are mora likalyadoplaee vadue in

most of the sources asked about.

Of the sources | isted, teens are most | ikely
AR20 rating) i9%%,upb points sincesthe enchmgrkd and in athletes

they respect (48%, up 7 points). About four in ten gives such ratings to TV shows,

news and movies (41%, up 8 points). Slightly fewer teens place high value on TV

commercials (38%, up 16 points); posters at convenience stores or community

centers (38%, up 9 points); print ads in newspapers/magazines (37%, up 8 points);

movie actors (33%); posters on buses or bus stops (32%, up 12 points); the radio

(30%, up 10 points) and/or musicians they listen to (28%).

Young Adults

As with teens, this year young adults are more likely to place value in most of the
sources asked about.

Young adults are most I|ikely to place high val
Internet ( 66%, up 10 points since the benchmark), followed by athletes they respect

(50%, up 21 points); TV shows, news or movies (50%, up 11 points); TV

commercials (46%, up 20 points); print ads in newspapers/magazines (41%, up 8

points); posters at convenience stores or community centers (3 8%); movie actors

they respect (42%, up 11 points); posters on bus es or bus stops (36%, up 8 points);

and/or radio (34%, up 8 points).
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Perceived Value of Various Meth Information Sources
T% say filo ebrpoirfit2caleion 1

Base: Total respondents.

Total (12-24 12-17 18-24
Year-Olds) Year-Olds Year-Olds
(Unweighted base) (1,407) (1,035) (372)
% % %
Internet sites
Top fildo rating 36 35 36
Top fild or "2" rating 63 59 66
Athletes | respect
Top Ald rating 27 25 28
Top Alo or "2" rating 49 48 50
TV commercials
Top Al0 rating 24 21 27
Top A106 or "2" rating 42 38 46
Print ads in newspapers or magazines
Top fild rating 19 17 20
Top A106 or "2" rating 39 37 41
TV shows, news or movies
Top fild rating 24 21 27
Top A106 or "2" rating 46 41 50
Posters at convenience stores or community
centers
Top fildo rating 19 17 20
Top filo or "2" rating 38 38 38
Movie actors | respect
Top fAld rating 21 18 23
Top fAilo or "2" rating 38 38 38
Posters on buses and bus stops
Top Ald rating 17 15 18
Top A106 or "2" rating 34 32 36
Radio
Top fildo rating 16 15 18
Top Ald0 or "2" rating 32 30 34
Musicians | listen to
Top fildo rating 14 12 16
Top Ald0 or "2" rating 31 28 33

Besides school, friends and family, there are other sources where one can go to get advice or opinions.
How much do you value the advice and/or opinions from each of the following on a scale of 1 to 5, where
1 is highly valuable and 5 is not at all valuable. (Teens and Young Adults: Q26, Parents.: NA).
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General awareness of metfrelated public service advertising

Anti-meth advertising is seen or heard at least once a week by 68% (up 46 points) of
teens and 68% (up 58 points) of young adults. Few (6% and 4%, respectively) say
they never see such advertising.

Two in three parents (65%, up 39 points) say they have heard advertising at least
once a week and only 6% say they have never seen such ads. Again, this is dramatic
growth in awareness of anti-meth advertising since the 2009 benchmark.

Anti-meth ads are most commonly seen or heard on television by teens and young
adults (87%, up 33 points and 89%, up 39 points, respectively), at school (71% and
55%), on the Internet (6 7%, up 7 points, and 60%, up 11 points), or on the radio
(58%, up 36 points, and 65%, up 33 points).

Frequency See/Hear Meth Public Service Advertising

Base: Total respondents.

Total
(12-24 12-17 18-24
Year- Year- Year-
Olds) Olds Olds Parents
(Unweighted base) (1,407) (1,035) (372) (403)
% % % %
Not at all 5 6 4 6
Ever 95 94 96 94
Less often than once a month 9 7 10 10
1-3 times a month 18 19 18 20
1-3 times a week 32 29 34 26
Every day or almost every day 27 30 24 32
More than once a day 10 9 10 7

How frequently do you see or hear commercials or ads telling you about the risks of meth? (Teens and
Young Adults: Q27; Parents: Q13)
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Where See/Hear Meth Public Service Advertising

Base: Total respondents.

(Unweighted base)

TV commercials

School

Radio

Internet, websites

Print ads in newspapers or magazines

Posters at convenience stores or
community centers

Posters on buses and bus stops
Movie theaters

Video rentals viewed at home

Thinking about anti-drug campaigns, please think about all the different places you may have
seen, heard or read anti-drug information RECENTLY, including all the different kinds of
advertising, sponsorship and other activities that promote them. Have you seen or heard anti -
meth advertisements RECENTLY in any of the following A Teens and Young Adults: Q28a;

Parents. Q14)

© 2010 The Meth Project

Total (12- 12-17 18-24
24 Year- Year- Year-
Olds) Olds Olds Parents
(1,407) (1,035) (372) (403)

% % % %

88 87 89 91

63 71 55 52

62 58 65 67

63 67 60 35

50 51 49 68

47 47 47 59

40 41 39 43

43 46 40 31

16 18 15 25

44



4. Hawaii Meth Project Awareness and
Perceptions

4.1. Awareness of the Hawaii Meth P roject

The Hawaii Meth Project is well known in the state 8 most teens (70%), young adults
(66%), and parents (60%) say they had heard of the organization prior to taking the
survey.

Awareness of Hawaii Meth Project Prior to Taking Survey

Base: Total respondents.

Total

(12-24 12-17 18-24

Year- Year- Year-

Olds) Olds Olds Parents
(Unweighted base) (1,407)  (1,035) (372) (403)

% % % %

Aware of Hawaii Meth Project 68 70 66 60
Not aware 32 29 34 40

Before this survey, had you ever heard of the Hawaii Meth Project? (Teens and Young Adults: @34,
Parents.: Q24)
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4.2. Awareness of Television Advertising
Advertisement 1. Bathtub

This ad, as described below in the survey instrument, is recognized by 85% of teens
(50% say they have seen it often) and 86% of young adults (50% say often).

The commercial opens with a close-up shot of a teen girl in a white bathrobe telling

her friend over the phone, iYeah, my parents
just jumping in the shower i OK,byee. 6 She turns off the phone an
shower. As she washes her hair, she looks down, where she sees a mixture of blood

and water swirling around her feet. She turns around and screams. In the corner of

the tub, crouching and trembling, is a double of herself, with cuts and scabs on her

face and dark circles under her eyes. It is how she might look if she were addicted to

meth. The camera givesacloseup of the doublebés face, who 1| o
shaking her head and oétyidogjtsayasndui el yt . dD
ends.

Advertisement 2: Laundromat

ALaundromat o is recognized by 79% of teens (4!
79% of young adults (49% say often).

The commercial begins at night, in a brightly -lit laundromat. Sitting on a bench

against a wall is a teenage boy wearing a grey hooded sweatshirt. Suddenly, a guy

wearing a hooded sweatshirt bursts through the front door of the laundromat and

begins robbing customers, yelling and taking their money. People are screaming and

there is general confusion. The robber yells
then starts walking quickly across the laundromat towards the boy on the bench. As

the robber gets closer, we realize it is a body-double of the same teen boy i but with

© 2010 The Meth Project 46



cuts and scabs on his face and dark circles under his eyes. It is how the teen boy
might look if he were addicted to meth. The robber grabs the boy by the shirt and
shouts in his face, AThis wasndét empposed to |

Frequency of Seeing Hawaii Meth Project TV Ads

Base: Total respondents.

Total (12-24 12-17 18-24
Year-Olds) Year-Olds Year-Olds
(Unweighted base) (1,407) (1,035) (372)
% % %
TV ad 1: Bathtub
Have seen 86 85 86
Often 50 50 50
A few times 35 34 35
Have not seen 14 14 14
TV ad 2: Laundromat
Have seen 79 79 79
Often 47 45 49
A few times 32 34 30
Have not seen 21 20 21

Have you seen or h@eensdndyduey AdulisoQLeab;Larents: NA)
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4. 3. Awareness of Radio Advertising
Advertisement 1. Gloria

This radio ad (text below) is recognized by 66% of teens (27% say they have heard
it often) and 67% of young adults (37% say often).

AWhen youb6re doing ice ever,lkeBbOmipdmerhbuast , evel
And all you think about is getting high and then | started doing things | normally

woul dnét do. I would have s exdhavesehwithgugysdeal er |
for money. | lost myself completely in one month - like it was so fast. My name is

Glori a, Il 6m 15 years ol d. Il &m from Lahai na, H.
14 years old. | lost a friend that hung himself because ofit T 6 cause he coul dnodt
handle hearing all the voices he heard. My friends are sellingtheirbodi es, t heyoér e

jail, two of &éem are dead, andé theydre not g

families and hurting themselves. Yougotoadeadendit her edéds no future wi

Advertisement 2: Lucias

ALuciaso i s recogni%%ea)thbyyhavé e&td itoften)tarel 8Ms ( 2
of young adults (32% say often).

Aiwe stole from our parents. My mombés | i ke, ODi
l'i ke, 6What you mean?6é Sheds | i kashestartdédhat was 1
cryingandl é just held it all in, like it was nothi
family and then | started using ice. My name |

Lanikai, Hawaii. | started doing Meth when | was 12 years old. My mom used to cut
open her pillow and put her wallet inside and sleep on that pillow. So hard for her to

trust us. Every time webd come home webdd have
not home, shedd have to | omntétfotbhrglarsboor s and t h
nothing, from us. Whenwe wer e young webéd get o6l | ove youb
nothing. We say o6l | ove you6 to my mom and shi
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Frequency of Hearing Hawaii Meth Project Radio Ads

Base: Total respondents.

(Unweighted base)

Radio ad 1: Gloria
Have heard

Often

A few times
Have not seen
Radio ad 2: Lucias
Have heard

Often

A few times
Have not seen

Have you seen

© 2010 The Meth Project

Total (12-24 12-17 18-24
Year-Olds) Year-Olds Year-Olds
(1,407) (1,035) (372)
% % %
67 66 67
32 27 37
35 39 31
33 34 33
58 60 57
31 29 32
28 31 26
41 39 42

h (Feems dnd tydurg AdulisoQBea b, Parents. NA)
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4.4. Impressions and Stated Effectiveness of Hawaii Meth Project
Television and Radio Advertisements

Ad that particip ants would most like siblings/friends to see

About four in ten teens and young adults agr e
want someone to see as a deterrent to meth us.
41% of teens and 44% of young adults. One of f our teens (25%) and young adults
(26%) says the same of the ALaundr omat
as the one both teens and young adults would want their siblings or best friends to
hear (23% and 24%, respectively).

ad. A

o

Ad Would Most Want Sibling or Friend to See/Hear

Base: Total respondents.

Total (12-24 12-17 18-24
Year-Olds) Year-Olds Year-Olds

(Unweighted base) (1,407) (1,035) (372)
% % %
TV ad 1: Bathtub 43 41 44
TV ad 2: Laundromat 26 25 26
Radio ad 1: Gloria 24 23 24
Radio ad 2: Lucias 20 21 19

If your brother, sister or best friend were thinking about trying meth, and they could only watch or listen
to one ad, which one of the four ads that were just described in questions 29a, b and 30a, b would you
want them to see or hear? (Teens and Young Adults: Q31a, Parents.: NA)
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Messages conveyed by the Hawaii Meth Project ads

Teens

The Hawaii Met h Projectoés intended advertisin
communi cated to Hawaii teens .edgdeshemtiicagr eeo t h.
impression that meth will make you act in a way you would not want to act (94%),

affects many peoplebds |ives other than the us:

than you usually do (93%), is dangerous to try just one time (92%), ism ore
dangerous than they had originally thought (90%), and that meth -related problems
could happen in their town or school (86%).

Young Adults

Like teens, the majority of young adults fdAagr
meth will make you act in a wa y you would not want to act (98%), will make you

|l ook di fferent than you wusually do (98%), that
than the userbés (95%), is dangerous to try ju:

to try than they originally thought (87 %), and that meth -related problems could
happen in their town or school (87%).

Parents

In this survey, parents were asked the same questions about meth -related ads they

had seen firecently, 06 rather than about speci f|
teens and young adults were asked. For parents, the ads they saw recently gave

them the impression that meth is dangerous to try just one time (95% agree), will

make you act in a way you would not want to act (94%), that it affects many

peopl ebdserl itvheasn otthhe user d6s (94%), wild.l make yo
usually do (93%), that meth -related problems could happen in their town or school

(91%), and that meth is more dangerous than they originally thought (84%).
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Messages Conveyed by the Hawaii Meth Project Advertisements

Base: Total teens and young adults; parents who have seen/heard anti-meth ads

Total (12-
24 Year- 12-17 18-24
Olds) Year-Olds Year-Olds Parents
(Unweighted base) (1,407) (1,035) (372) (377)
% % %

The ads show that meth is
dangerous to try just one time
Strongly agree 75 75 75 88
Strongly/somewhat agree 93 92 93 95
Strongly/somewhat disagree 4
Neither agree nor disagree 3 3 3 1
The ads show that meth will make you look
different than you usually do
Strongly agree 82 80 83 87
Strongly/somewhat agree 96 93 98 93
Strongly/somewhat disagree 1 2 1
Neither agree nor disagree 2 4 1 1
The ads show that meth will make you act in a way you would not want to act
Strongly agree 84 82 85 a8
Strongly/somewhat agree 96 94 98 94
Strongly/somewhat disagree 1 2 1
Neither agree nor disagree 2 3 1 1
The ads show that meth is more dangerous to try than you originally thought
Strongly agree 73 76 70 73
Strongly/somewhat agree a8 90 87 84
Strongly/somewhat disagree 4
Neither agree nor disagree 7
The ads show that meth affects many people's
lives other than the useré s
Strongly agree 78 77 79 85
Strongly/somewhat agree 95 94 95 94
Strongly/somewhat disagree 3 3 3
Neither agree nor disagree 1 2 1 1
The ads show that problems with meth could happen in your town or school
Strongly agree 68 66 69 80
Strongly/somewhat agree 87 86 87 a1
Strongly/somewhat disagree 5 4 6

Neither agree nor disagree

Please indicate how strongly you agree or disagree that the anti-meth ads or commercials described in
questions 29a, b and 30a, b gave you the following impressions. (Teens and Young Adults: Q32; Parents:
NA)

How much do you agree or disagree that the anti -meth ads or commercials you have seen or heard
recently gave you the following impressions. (Teens and Young Adults: NA; Parents: Q15)
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Stated effectiveness of the Hawaii Meth Project ads

Teens

Over eight in ten teens fiagreedo the Hawaii Me:
try or use meth (86%), hel ped them understand
(85%), and made them more aware of the risks of using meth (83%). About seven

in 10 agree that the ads gave them new infor mi
know about meth (69%). Half agree the ads made them want to talk to someone

else about the risks of meth (51%). About the same number (56%) agree the ads

exaggerated the risks of using meth.

Young Adults

At |l east three in four young eaadshsdsscrital,gr eeo t |
made them less likely to try or use meth (81%), helped them understand that you
candt try meth even once (78%), and made them

meth (78%). Over half of young adults agree that the ads gave them new

infor mati on or told them things they didnét kno
three says the ads made them want to talk to someone else about the risks of meth

(36%) or that the ads exaggerated the risks of using meth (40%).

Parents

Overthreeinfour par ent s fAagreedo the ads they recently
understand that you candét try meth even once |
risks of using meth (88%), and made them less likely to try or use meth (79%). At

least half agree that the ads gave them new information or told them things they

didnét know about meth (64%), or made them wa
the risks of meth (57%). About a fourth (26%) agree the ads exaggerated the risks

of using meth.
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Effectiveness of the Hawaii Meth Project Advertisements

Base: Total teens and young adults; parents who have seen/heard anti-meth ads

(Unweighted base)

Made me less likely
to try or use meth
Strongly agree

Strongly/somewhat agree
Strongly/somewhat disagree
Neither agree nor disagree

Helped me understand that
you can't try meth even once
Strongly agree

Strongly/somewhat agree
Strongly/somewhat disagree
Neither agree nor disagree

Made me more aware
of the risks of using
meth

Strongly agree

Strongly/somewhat agree
Strongly/somewhat disagree
Neither agree nor disagree

Total (12-
24 Year-

Olds)
(1,407)
%

68
83

10

62
81

11

53
80
8
11

Gave me new information or told me things |

didn't know about meth
Strongly agree

Strongly/somewhat agree
Strongly/somewhat disagree
Neither agree nor disagree

Exaggerated the risks
of using meth
Strongly agree

Strongly/somewhat agree
Strongly/somewhat disagree
Neither agree nor disagree

31
62
17
21

30
48
30
21

Made me want to talk to someone else about

the risks of meth
Strongly agree

Strongly/somewhat agree
Strongly/somewhat disagree
Neither agree nor disagree

25
44
21
35

12-17 18-24
Year-Olds Year-Olds Parents
(1,035) (372) (377)
% % %
73 64 71
86 81 79
6 16
7 12 5
70 54 81
85 78 90
5 8
8 13
61 45 73
83 78 88
6 10
10 12
35 27 40
69 55 64
12 22 27
18 23 9
37 23 18
56 40 26
22 38 67
21 21 5
29 22 36
51 36 57
19 23 32
29 41 11

Please indicate how strongly you agree or disagree with the following statements about the anti -meth ads
orcommer ci al s des cr/(fdemsdndYaungdaduktssQ33,; Bancatg NA)
Please indicate how strongly you agree or disagree with the following statements about the anti -meth
advertisements that you have recently seen or heard. How much do you agree or disagree that the anti -

met h JT@dengand Young Adults: NA, Parents. Q16)
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Appendix 1: Sample Demography

(Unweighted base)

Sex

Male

Female

Age

12-13

14-15

16-17

Ethnicity

White
African-American
Asian/Asian American
Hispanic origin
Pacific Islander
Japanese
Chinese

Filipino

Native Hawaiian
Samoan
Portuguese
American Indian/Native American
Other

Rather not say

© 2010 The Meth Project

o Teens

12-17 Year-Olds

Weighted %

(1,035)
Unweighted N

52
48

25
39
37

33
4
18
19
15
27
22
30
23
5
15
7
20
1

459
576

341
370
324

335
50
195
231
168
280
252
363
258
66
182
82
206
21
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Appendix 1 (Contdd. ) : oSraunpAddts Demogr aph

18-24 Year-Olds
(Unweighted base) (372)
Weighted %  Unweighted N

Sex

Male 54 163
Female 46 209
Age

18-19 26 97
20-22 39 147
23-24 34 128
Ethnicity

White 45 172
African-American 4 16
Asian/Asian American 21 78
Hispanic origin 11 42
Pacific Islander 19 71
Japanese 20 75
Chinese 22 85
Filipino 26 99
Native Hawaiian 24 95
Samoan 3 12
Portuguese 13 50
American Indian/Native American 5 22
Other 9 34
Rather not say * 1
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Appendix 1 (Cont dd. ) : oSarenslofdeefse mogr ap h

Parents of 12-19 Year-Olds
(Unweighted base) (403)
Weighted %  Unweighted N

Sex

Male 50 150
Female 50 253
Chil s a

12-14 44 160
15-17 38 170
18-19 17 69
Ethnicity

White 32 139
African-American 2 7

Asian/Asian American 7 34
Hispanic origin 5 16
Pacific Islander 6 27
Japanese 7 33
Chinese 2 7

Filipino 7 25
Native Hawaiian 11 42
Samoan 1

Portuguese 1

American Indian/Native American 2

Other 3 11
Rather not say 23 80
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Appendix 2a: Trend Data 0 Teens (12 -17)

Awareness of Various lllicit Drugs

- Teens -
Base: Total respondents.
2009 2010

(Unweighted base) (1,065) (1,035)

a b

% %
Marijuana, also known as pot or weed 97 96
Cocaine 94 95
Methamphetamines, also known as meth, crack, crystal, glass, 91 92
ice, or tina
Heroin 88 86
Amphetamines, also known as speed or white cross 55b 49
Ecstasy 68 75a
LSD 48 45
Alcohol (any kind) NA 97
Tobacco (any kind) NA 96
None of these -- la

Before this survey, which of the following drugs had you heard of? (Teens and Young Adults: Q8; Parents:
QPS4).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denoted
by a corresponding fad or fAb.o
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Perceived Ease of Acquiring Various lllicit Drugs

- Teens -
Base: Total respondents.
2009 2010

(Unweighted base) (1,065) (1,035)

a b

% %
Marijuana
Easy (very/somewhat) 61b 54
Difficult (very/somewhat) 23 29a
Meth
Easy (very/somewhat) 19b 14
Difficult (very/somewhat) 53 57
Cocaine
Easy (very/somewhat) 25b 18
Difficult (very/somewhat) 48 54a
Heroin
Easy (very/somewhat) 16b 10
Difficult (very/somewhat) 55 60a

How difficult, or easy, do you think it would be for you to get each of the following types of drugs? (Teens
and Young Adults: Q13; Parents. Q5).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Whether or Not Have Personally Been Offered Meth

- Teens -
Base: Total respondents.
2009 2010
(Unweighted base) (1,065) (1,035)
a b
% %
Yes 12b 9
No 88 9la

Has anyone ever offered you or tried to get you to use meth? (Teens and Young Adults: Q17; Parerts:

NA).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed

by a corresponding fad or fAb.o
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Perceived Benefits of Taking Meth

- Teens -
Base: Total respondents.
2009 2010

(Unweighted base) (1,065) (1,035)

a b

% %
Makes you intelligent
Agree (strongly/somewhat) 3 2
Disagree (strongly/somewhat) 87 88
Helps you study
Agree (strongly/somewhat) 4 3
Disagree (strongly/somewhat) 85 87
Makes you more popular
Agree (strongly/somewhat) 7 6
Disagree (strongly/somewhat) 78 81
Helps you escape your problems
Agree (strongly/somewhat) 10 11
Disagree (strongly/somewhat) 76 77
Makes you feel attractive
Agree (strongly/somewhat) 7b 4
Disagree (strongly/somewhat) 77 79
Gives you energy
Agree (strongly/somewhat) 18 15
Disagree (strongly/somewhat) 63 69a
Helps you deal with boredom
Agree (strongly/somewhat) 17 16
Disagree (strongly/somewhat) 64 66
Makes you feel euphoric or very happy
Agree (strongly/somewhat) 22 18
Disagree (strongly/somewhat) 58 62
Helps you lose weight
Agree (strongly/somewhat) 27 24
Disagree (strongly/somewhat) 51 55

Whether or not you or someone you know uses meth, we would like your ideas. Please indicate how
muchyou agree or disagree with t heTeénsdanl Youig Adplts:Q8;at e ment s al
Parents. Q1).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Taking Various lllicit Drugs

- Teens -
Base: Total respondents.
2009 2010
(Unweighted base) (1,065) (1,035)
a b
% %
Meth
Once or twice
Great risk 44 54a
Great/moderate risk 68 76a
Little/no risk 30b 22
Regqularly
Great risk 75 79
Great/moderate risk 82 83
Little/no risk 15 15
Heroin
Once or twice
Great risk 45 52a
Great/moderate risk 71 75
Little/no risk 26 23
Regqularly
Great risk 75 78
Great/moderate risk 81 83
Little/no risk 16 15
Cocaine
Once or twice
Great risk a7 53a
Great/moderate risk 72 76a
Little/no risk 26 22
Reqularly
Great risk 74 77
Great/moderate risk 81 83
Little/no risk 16 15

Please indicate how much risk, if any, you think there is involved in each of the following activities.
(Teens and Young Adults: Q10; Parents. Q2).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Taking Various

- Teens -
Base: Total respondents.
2009 2010
(Unweighted base) (1,065) (1,035)
a b
% %
Marijuana
Once or twice
Great risk 31 35
Great/moderate risk 52 56
Little/no risk 46 42
Regqularly
Great risk 52 52
Great/moderate risk 70 72
Little/no risk 27 26

Please indicate how much risk, if any, you think there is invol ved in each of the following activities.
(Teens and Young Adults: Q10; Parents: Q2).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Trying Meth Just Once

- Teens -
Base: Total respondents.
2009 2010

(Unweighted base) (1,065) (1,035)

a b

% %
Being a negative influence on a younger brother/sister
Great risk 78 81
Great/moderate risk 90 93a
Little/no risk 9 5
Turning into someone they don't want to be
Great risk 73 79a
Great/moderate risk 88 92a
Little/no risk 11b 6
Getting hooked on meth
Great risk 71 77a
Great/moderate risk 88 91
Little/no risk 11b 8
Making their problems worse
Great risk 70 75a
Great/moderate risk 87 9la
Little/no risk 11b 8
Losing control of themselves
Great risk 73 75
Great/moderate risk 88 9la
Little/no risk 11b 7
Having sex with someone they don't want to
Great risk 60 70a
Great/moderate risk 82 88a
Little/no risk 17b 10
Suffering brain damage
Great risk 67 70
Great/moderate risk 85 87
Little/no risk 14 11

Please indicate how much risk you think there is that each of the following would happen to someone who
tries meth once. (Teens and Young Adults: Q11, Parents.: Q3).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Trying Meth Just Onc

- Teens -
Base: Total respondents.
2009 2010

(Unweighted base) (1,065) (1,035)

a b

% %
Stealing
Great risk 60 68a
Great/moderate risk 83 88a
Little/no risk 16b 10
Becoming violent
Great risk 55 64a
Great/moderate risk 83 89a
Little/no risk 16b 10
Becoming paranoid
Great risk 57 58
Great/moderate risk 81 84
Little/no risk 17 14
Getting insomnia of not being able to sleep
Great risk 55 57
Great/moderate risk 78 85a
Little/no risk 20b 12
Stop taking care of hygiene
Great risk 58 64a
Great/moderate risk 80 85a
Little/no risk 18b 13
Dying
Great risk 60 62
Great/moderate risk 78 80
Little/no risk 21 19
Suffering tooth decay
Great risk 51 55
Great/moderate risk 76 78
Little/no risk 22 19

Please indicate how much risk you think there is that each of the following would happen to someone who
tries meth once. (Teens and Young Adults: Q11,; Parents.: Q3).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Social Approval of Using Various lllicit Drugs

- Teens -
Base: Total respondents.
2009 2010
(Unweighted base) (1,065) (1,035)
a b
% %
Meth
Once or twice
Strongly disapprove 82 83
Strongly/somewhat approve 5b 3
Regqularly
Strongly disapprove 90 92
Strongly/somewhat approve 4b 2
Heroin
Once or twice
Strongly disapprove 83 84
Strongly/somewhat approve 4 3
Regqularly
Strongly disapprove 89 92
Strongly/somewhat approve 3 2
Cocaine
Once or twice
Strongly disapprove 82 83
Strongly/somewhat approve 6 4
Reqularly
Strongly disapprove 88 91
Strongly/somewhat approve 4 2
Marijuana
Once or twice
Strongly disapprove 56 58
Strongly/somewhat approve 19 16
Reqularly
Strongly disapprove 66 68
Strongly/somewhat approve 13 12

Please indicate how much do you approve or disapprove of the following activities. (Teens and Young
Adults: Q12; Parents. Q4).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Peer Approval of Using Meth
- Teens -

Base: Total respondents.

2009 2010
(Unweighted base) (1,065) (1,035)
a b
% %
My friends would give me a hard time for using meth 56 67a
59 59

| have told friends not to use meth

Would your friends give you a hard time for using meth? (Teens and Young Adults: Q16, Parents: NA)

Have you told your friends not to use meth? (Teens and Young Adults: Q18; Parents: NA)

Whether or Not People Close to Respondent Have Tried Meth
- Teens -

Base: Total respondents.

2009 2010
(Unweighted base) (1,065) (1,035)
a b
% %
Have close friends who have tried meth 11 9
Have friends who have been treated for meth 6 5
18 16

Have family members who have been treated for meth

Do you have any close friends who use meth? (Teens and Young Adults: Q14, Parents: NA). Have any of
your friends been in treatment for using meth? (Teens and Young Adults: Q15; Parents: NA). Have any
members of your family been in treatment for using meth? (Teens and Young Adults: Q21; Parents NA).

A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed

Note:
by a corresponding fad or fAb.o
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Meth Usage

- Teens -
Base: Total respondents.
2009 2010
(Unweighted base) (1,065) (1,035)
a b
% %
Have ever tried meth 2 2
Have used meth in past year 1 1
Have used meth in past month 1 *

In your lifetime, have you ever tried meth? (Teens and Young Adults: Q23a,; Parents: NA)

In the past year, have you used meth? (Teens and Young Adults: Q24a, Parents: NA). In the past month,
have you used meth? (Teens and Young Adults: Q24b,; Parents: NA).

Frequency of Parent/Teen Discussions About Meth in Past Year

- Teens -
Base: Total respondents.
2009 2010
(Unweighted base) (1,065) (1,035)

a b
% %

Ever 48 54a
Once 16 19
More than once 32 35
Never 52b 46

In the past year, how often have your parents talked to you about meth? (Teens and Young Adults: Q19;
Parents. NA).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Sources of Information About Meth
- Teens -

Base: Total respondents.

(Unweighted base)

The Internet, websites
Parents

School

Television

Friends

Magazines

Radio

Other

Don't know

2009 2010
(1,065) (1,035)
a b
82 82
56 57
52 54
29 40a
38 42
26 26
9 19a
37 37
5 7

Which of the following sources, if any, would you go to in order to find information about meth? (Teens

and Young Adults: Q22; Parents.: Q12).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed

by a corresponding
© 2010 The Meth Project
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Perceived Value of Various Meth Information Sources
T% say filo ebrpoirfit2caleion 1

- Teens -

Base: Total respondents.

2009 2010
(Unweighted base) (1,065) (1,035)

a b

% %
Internet sites
Top filo rating 32 35
Top filo or "2" rating 53 59a
Athletes | respect
Top fAl0 rating 21 25
Top filo or "2" rating 41 48a
TV commercials
Top fAlo rating 10 21a
Top filo or "2" rating 22 38a
Print ads in newspapers or magazines
Top fAlo rating 12 17a
Top filo or "2" rating 29 37a
TV shows, news or movies
Top fAl0 rating 13 21a
Top fildo or "2" rating 33 41a
Posters at convenience stores or community centers
Top filo rating 12 17a
Top fildo or "2" rating 29 38a
Movie actors | respect
Top filo rating 14 18a
Top filo a@r "2" ratin 29 33
Posters on buses and bus stops
Top filo rating 7 15a
Top fildo or A20 rating 20 32a
Radio
Top filo rating 7 15a
Top filo or A206 rating 20 30a
Musicians | listen to
Top filo rating 12 12
Top filo or A20 rating 24 28

Besides £hool, friends and family, there are other sources where one can go to get aavice or opinions.
How much do you value the advice and/or opinions from each of the following on a scale of 1 to 5, where
1 is highly valuable and 5 is not at all valuable. (Teens and Young Adults: Q26, Parents: NA).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o

© 2010 The Meth Project 70



Where See/Hear Meth Public Service Advertising

- Teens -
Base: Total respondents.
2009 2010
(Unweighted base) (1,065) (1,035)
a b
% %
TV commercials 54 87a
School 70 71
Radio 22 58a
Internet, websites 60 67a
Print ads in newspapers or magazines 43 5la
Posters at convenience stores or community centers 36 47a
Posters on buses and bus stops 22 41a
Movie theaters 32 46a
Video rentals viewed at home 16 18

Thinking about anti-drug campaigns, please think about all the different places you may have seen, heard
or read anti-drug information RECENTLY;, including all the different kinds of advertising, sponsorship and
other activities that promote them. Have you seen or heard anti -meth advertisements RECEENTLY in any

of the following? (Teens and Young Adults: Q28a; Parents: Q14).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed

by a corresponding fad or fAb.o
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Frequency See/Hear Meth Public Service Advertising

- Teens -
Base: Total respondents.
2009 2010
(Unweighted base) (1,065) (1,035)
a b
% %
Not at all 29b 6
Less than once a month 28b 7
1-3 times a month 21 19
1-3 times a week 12 29a
Every day or almost every day 7 30a
More than once a day 3 9a

How frequently do you see or hear commercials or ads telling you about the risks of meth? (Teens and
Young Adults: Q27; Parents: Q13).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Appendix 2b: Trend Data 0 Young Adults (18 -24)

Awareness of Various lllicit Drugs
- Young Adults -

Base: Total respondents.

2009 2010
(Unweighted base) (318) (372)
a b
% %
Marijuana, also known as pot or weed 99 99
Cocaine 99 98
Methamphetamines, also known as meth, crack, crystal, glass, 98 98
ice, or tina
Heroin 97 96
Amphetamines, also known as speed or white cross 83 82
Ecstasy 96 96
LSD 81 83
None of these * 1

Before this survey, which of the following drugs had you h eard of? (Teens and Young Adults: Q8; Parents:
QPS4).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denoted
by a corresponding fad or fAb.o
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Perceived Ease of Acquiring Various lllicit Drugs
- Young Adults -

Base: Total respondents.

(Unweighted base)

Marijuana

Easy (very/somewhat)
Difficult (very/somewhat)
Meth

Easy (very/somewhat)
Difficult (very/somewhat)
Cocaine

Easy (very/somewhat)
Difficult (very/somewhat)
Heroin

Easy (very/somewhat)
Difficult (very/somewhat)

2009
(318)
a
%

85b

38

45

46b
37

23
56

2010
(372)
b
%

78
12

35
43

38
41

18
55

How difficult, or easy, do you think it would be for you to get each of the following types of drugs? (Teens

and Young Adults: Q13; Parents. Q5).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed

by a corresponding
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Whether or Not Have Personally Been Offered Meth
- Young Adults -

Base: Total respondents.

2009 2010

(Unweighted base) (318) (372)
a b
% %
Yes 27 23
No 72 77

Has anyone ever offered you or tried to get you to use meth? (Teens and Young Adults: Q17, Parents:

NA).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed

by a corresponding fad or fAb.o
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Perceived Benefits of Taking Meth
- Young Adults -

Base: Total respondents.

2009 2010
(Unweighted base) (318) (372)
a b
% %
Makes you intelligent
Agree (strongly/somewhat) 2 1
Disagree (strongly/somewhat) 88 92
Helps you study
Agree (strongly/somewhat) 5 5
Disagree (strongly/somewhat) 83 86
Makes you more popular
Agree (strongly/somewhat) 2 3
Disagree (strongly/somewhat) 86 86
Helps you escape your problems
Agree (strongly/somewhat) 13 12
Disagree (strongly/somewhat) 75 80
Makes you feel attractive
Agree (strongly/somewhat) 8 5
Disagree (strongly/somewhat) 77 81
Gives you energy
Agree (strongly/somewhat) 29 29
Disagree (strongly/somewhat) 53 57
Helps you deal with boredom
Agree (strongly/somewhat) 21 17
Disagree (strongly/somewhat) 59 66
Makes you feel euphoric or very happy
Agree (strongly/somewhat) 21 21
Disagree (strongly/somewhat) 57 57
Helps you lose weight
Agree (strongly/somewhat) 42 36
Disagree (strongly/somewhat) 40 a7

Whether or not you or someone you know uses meth, we would like your ideas. Please indicate how
much you agree ordisagre e wi t h t he fol |l owi ng/(TeensandeouagniAtigs: @ip o u t
Parents: Q1).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Taking Various lllicit Drugs
- Young Adults -

Base: Total respondents.

2009 2010
(Unweighted base) (318) (372)
a b
% %
Meth
Once or twice
Great risk 57 67a
Great/moderate risk 82 86
Little/no risk 17 14
Regqularly
Great risk 88 91
Great/moderate risk 92 94
Little/no risk 7 6
Heroin
Once or twice
Great risk 62 70a
Great/moderate risk 84 88
Little/no risk 16 12
Regqularly
Great risk 91 91
Great/moderate risk 92 93
Little/no risk 7 6
Cocaine
Once or twice
Great risk 51 57
Great/moderate risk 76 80
Little/no risk 22 19
Reqularly
Great risk 84 82
Great/moderate risk 90 94
Little/no risk 9 5

Please indicate how much risk, if any, you think there is involved in each of the following activities.
(Teens and Young Adults: Q10; Parents. Q2).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Taking Vari o u s

cit Drugs
- Young Adults -
Base: Total respondents.
2009 2010
(Unweighted base) (318) (372)
a b
% %
Marijuana
Once or twice
Great risk 21 25
Great/moderate risk 34 42a
Little/no risk 66b 57
Regqularly
Great risk 34 37
Great/moderate risk 55 61
Little/no risk 44 37

Please indicate how much risk, if any, you think there is involved in each of the following activities.
(Teens and Young Adults: Q10; Parents: Q2).

Note:
by a corresponding
© 2010 The Meth Project
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Perceived Risks of Trying Meth Just Once
- Young Adults -

Base: Total respondents.

2009 2010
(Unweighted base) (318) (372)
a b
% %
Being a negative influence on a younger brother/sister
Great risk 79 83
Great/moderate risk 94 95
Little/no risk 6 4
Turning into someone they don't want to be
Great risk 69 73
Great/moderate risk 86 91
Little/no risk 14b 9
Getting hooked on meth
Great risk 64 76a
Great/moderate risk 90 94
Little/no risk 10 6
Making their problems worse
Great risk 72 77
Great/moderate risk 90 92
Little/no risk 10 7
Losing control of themselves
Great risk 69 77a
Great/moderate risk 88 92
Little/no risk 11 7
Having sex with someone they don't want to
Great risk 55 66a
Great/moderate risk 79 87a
Little/no risk 21b 13
Suffering brain damage
Great risk 58 67a
Great/moderate risk 78 86a
Little/no risk 21b 14

Please indicate how much risk you think there is that each of the following would happen to someone who
tries meth once. (Teens and Young Adults: Q11, Parents.: Q3).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Percei ved Risks of Trying Meth Just Once
- Young Adults -

Base: Total respondents.

2009 2010
(Unweighted base) (318) (372)
a b
% %
Stealing
Great risk 55 67a
Great/moderate risk 77 85a
Little/no risk 22b 14
Becoming violent
Great risk 51 60a
Great/moderate risk 81 83
Little/no risk 18 16
Becoming paranoid
Great risk 62 69
Great/moderate risk 87 91
Little/no risk 12 8
Getting insomnia or not being able to sleep
Great risk 59 66
Great/moderate risk 85 86
Little/no risk 15 13
Stop taking care of hygiene
Great risk 48 60a
Great/moderate risk 70 80a
Little/no risk 29b 20
Dying
Great risk 51 6la
Great/moderate risk 79 81
Little/no risk 21 18
Suffering tooth decay
Great risk 42 54a
Great/moderate risk 64 73a
Little/no risk 36b 26

Please indicate how much risk you think there is that each of the following would happen to someone who
tries meth once. (Teens and Young Adults: Q11, Parents.: Q3).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Social Approval of Using Various lllicit Drugs
- Young Adults -

Base: Total respondents.

2009 2010
(Unweighted base) (318) (372)
a b
% %
Meth
Once or twice
Strongly disapprove 81 87a
Strongly/somewhat approve 3 1
Regqularly
Strongly disapprove 93 96
Strongly/somewhat approve 2 1
Heroin
Once or twice
Strongly disapprove 83 89%a
Strongly/somewhat approve 2 1
Reqgularly
Strongly disapprove 94 95
Strongly/somewhat approve 3 1
Cocaine
Once or twice
Strongly disapprove 73 78
Strongly/somewhat approve 5 3
Reqularly
Strongly disapprove 90 89
Strongly/somewhat approve 2 2
Marijuana
Once or twice
Strongly disapprove 34 38
Strongly/somewhat approve 25 23
Regqularly
Strongly disapprove 44 48
Strongly/somewhat approve 17 15

Please indicate how much do you approve or disapprove of the following activities. (Teens and Young
Adults: Q12; Parents. Q4).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Peer Approval of Using Meth
- Young Adults -

Base: Total respondents.

2009 2010

(Unweighted base) (318) (372)
a b
% %

My friends would give me a hard time for using meth 75 82a
| have told friends not to use meth 68 66

Would your friends give you a hard time for using meth? (Teens and Young Adults: Q16, Parents. NA)

Have you told your friends not to use meth? (Teens and Young Adults: Q18 Parents: NA)

Whether or Not People Close to Respondent Have Tried Meth
- Young Adults -

Base: Total respondents.

2007 2008

(Unweighted base) (318) (372)
a b
% %
Have close friends who have tried meth 18 17
Have close friends who have been treated for meth 19 19
Have family members who have been treated for meth 16 18

Do you have any close friends who use meth? (Teens and Young Adults: Q14, Parents: NA). Have any of
Yyour friends been in treatment for using meth? (Teens and Young Adults: Q15; Parents: NA). Have any
members of your family been in treatment for using meth? (Teens and Young Adults: Q21; Parents: NA).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Meth Usage
- Young Adults -

Base: Total respondents.

2009 2010

(Unweighted base) (318) (372)
a b
% %
Have ever tried meth 11 10
Have used meth in past year 1 2
Have used meth in past month 1 *

In your lifetime, have you ever tried meth? (Teens and Young Adults: Q23a,; Parents: NA)

In the past year, have you used meth? (Teens and Young Adults: Q24a, Parents.: NA). In the past month,
have you used meth? (Teens and Young Adults: Q24b,; Parents: NA).

Frequency of Parent/Young Adult Discussions About Meth in Past Year
- Young Adults -

Base: Total respondents.

2009 2010

(Unweighted base) (318) (372)
a b
% %
Ever 32 38
Once 14 12

More than once 18 26a
Never 67 62

In the past year, how often have your parents talked to you about meth? (Teens and Young Adults: Q19,
Parents. NA).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Sources of Information About Meth

- Young Adults -

Base: Total respondents.

(Unweighted base)

The Internet, websites
Parents

School

Television

Friends

Magazines

Radio

Other

Don't know

Which of the following sources, if any, would you go to in order to find information about meth? (Teens

and Young Adults: Q22; Parents. Q12).

2009 2010
(318) (372)
a b
% %
87 90
35 35
29 36a
25 30
47 46
23 19
9 14
29 23
5 2

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed

by a corresponding
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Perceived Value of Various Meth Information Sources
T% say filo ebrpoirfit2caleion 1
- Young Adults -

Base: Total respondents.

2009 2010
(Unweighted base) (318) (372)
a b
% %
Internet sites
Top fildo rating 28 36a
Top filo or "2" rating 56 66a
Athletes | respect
Top A1l0 rating 18 28a
Top fildo or "2" rating 29 50a
TV commercials
Top fild rating 10 27a
Top A16 or "2" rating 26 46a
Print ads in newspapers or magazines
Top Ald rating 14 20
Top fild or "2" rating 33 4la
TV shows, news or movies
Top Ald rating 16 27a
Top fildo or "2" rating 39 50a
Posters at convenience stores or community centers
Top fildo rating 10 20a
Top A106 or "2" rating 31 38
Posters on buses and bus stops
Top fAld rating 11 18a
Top fildo or "2" rating 28 36a
Movie actors | respect
Top fildo rating 14 23a
TopofAdr " 2" rating 31 42a
Radio
Top fildo rating 8 18a
Top Ald0 or "2" rating 26 34a
Musicians | listen to
Top fAildo rating 11 16
Top fildo or "2" rating 25 33a

Besides school, friends and family, there are other sources where one can go to get advice or opinions.
How much do you value the advice and/or opinions from each of the following on a scale of 1 to 5, where
1 is highly valuable and 5 is not at all valuable. (Teens and Young Adults: Q26, Parents.: NA).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Where See/Hear Meth Public Service Advertising
- Young Adults -

Base: Total respondents.

2009 2010
(Unweighted base) (318) (372)
a b
% %
TV commercials 50 89a
School 55 55
Radio 32 65a
Internet, websites 49 60a
Print ads in newspapers or magazines 37 49a
Posters at convenience stores or community centers 30 47a
Posters on buses and bus stops 24 39a
Movie theaters 24 40a
Video rentals viewed at home 10 15

Thinking about anti-drug campaigns, please think about all the different places you may have seen, heard
or read anti-drug information RECENTLY, including all the different kinds of advertising, sponsorship and
other activities that promote them. Have you seen or heard anti -meth advertisements RECENTLY in any

of the following? (Teens and Young Adults: Q28a; Parents: Q14).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed

by a corresponding fad or fAb.o
© 2010 The Meth Project
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Frequency See/Hear Meth Public Service Advertising
- Young Adults -

Base: Total respondents.

(Unweighted base)

Not at all

Less than once a month

1-3 times a month

1-3 times a week

Every day or almost every day

More than once a day

2009
(318)

%
33b

34b
23

2010
(372)

b
%
4

10
18
34a
24a
10a

How frequently do you see or hear commercials or ads telling you about the risks of meth? (Teens and

Young Adults: Q27, Parents: Q13).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed

by a corresponding
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Appendix 2c: Trend Data

Year -Olds

d Parents of 12 -19

Perceived Ease of Acquiring Various lllicit Drugs

- Parents -

Base: Total respondents.

(Unweighted base)

Marijuana

Easy (very/somewhat)
Difficult (very/somewhat)
Meth

Easy (very/somewhat)
Difficult (very/somewhat)
Cocaine

Easy (very/somewhat)
Difficult (very/somewhat)
Heroin

Easy (very/somewhat)
Difficult (very/somewhat)

2009 2010
(400) (403)
a b
% %
68 78a
26b 14
45 52
46b 33
33 37
57 49
21 28
67b 55

How difficult, or easy, do you think it would be for your teenage child to ge t each of the following types of
drugs? (Teens and Young Adults: Q13; Parents: Q5).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denoted

by a corresponding

© 2010 The Meth Project

Afado or Ab. o

88



Perceived Benefits of Taking Meth

- Parents -
Base: Total respondents.
2009 2010

(Unweighted base) (400) (403)

a b

% %
Makes you intelligent
Agree (strongly/somewhat) 4 5
Disagree (strongly/somewhat) 91 93
Helps you study
Agree (strongly/somewhat) 9 8
Disagree (strongly/somewhat) 85 88
Makes you more popular
Agree (strongly/somewhat) 6 6
Disagree (strongly/somewhat) 87 87
Helps you escape your problems
Agree (strongly/somewhat) 21 20
Disagree (strongly/somewhat) 72 75
Makes you feel attractive
Agree (strongly/somewhat) 12 9
Disagree (strongly/somewhat) 73 77
Gives you energy
Agree (strongly/somewhat) 33 31
Disagree (strongly/somewhat) 55 59
Helps you deal with boredom
Agree (strongly/somewhat) 18 17
Disagree (strongly/somewhat) 71 73
Makes you feel euphoric or very happy
Agree (strongly/somewhat) 29 25
Disagree (strongly/somewhat) 53 58
Helps you lose weight
Agree (strongly/somewhat) 40 41
Disagree (strongly/somewhat) a7 47

Whether or not you or someone you know uses meth, we would like your ideas. Please indicate how
muchyou agree or disagree with t heTeénsdanl Youig Adplts:Q8;at ement s al
Paents: Q1).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Taking Various lllicit Drugs

- Parents -
Base: Total respondents.
2009 2010
(Unweighted base) (400) (403)
a b
% %
Meth
Once or twice
Great risk 90 93
Great/moderate risk 92 96
Little/no risk 6 3
Regularly
Great risk 95 96
Great/moderate risk 95 97
Little/no risk 4 2
Heroin
Once or twice
Great risk 86 92a
Great/moderate risk 92 97a
Little/no risk 7 3
Regqularly
Great risk 94 96
Great/moderate risk 94 96
Little/no risk 6 4
Cocaine
Once or twice
Great risk 76 81
Great/moderate risk 89 92
Little/no risk 10 7
Reqularly
Great risk 92 95
Great/moderate risk 94 96
Little/no risk 6 4

Please ndicate how much risk, if any, you think there is involved in each of the following activities.
(Teens and Young Adults: Q10; Parents: Q2).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Taking Various

- Parents -
Base: Total respondents.
2009 2010
(Unweighted base) (400) (403)
a b
% %
Marijuana
Once or twice
Great risk 43 49
Great/moderate risk 69 74
Little/no risk 30 25
Regularly
Great risk 63 68
Great/moderate risk 83 86
Little/no risk 16 13

Pleaseindicate how much risk, if any, you think there is involved in each of the following activities.
(Teens and Young Adults: Q10; Parents: Q2).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Trying Meth Just Once

- Parents -
Base: Total respondents.
2009 2010

(Unweighted base) (400) (403)

a b

% %
Being a negative influence on a younger brother/sister
Great risk 88 91
Great/moderate risk 94 98a
Little/no risk 6b 2
Turning into someone they don't want to be
Great risk 84 90
Great/moderate risk 93 96
Little/no risk 7b 3
Getting hooked on meth
Great risk 87 94a
Great/moderate risk 92 98a
Little/no risk 7b 2
Making their problems worse
Great risk 84 93a
Great/moderate risk 92 98a
Little/no risk 7b 1
Losing control of themselves
Great risk 86 92a
Great/moderate risk 93 97
Little/no risk 6 3
Having sex with someone they don't want to
Great risk 77 85a
Great/moderate risk 20 93
Little/no risk 8b 4
Suffering brain damage
Great risk 82 82
Great/moderate risk 89 93
Little/no risk 10 6

Please indicate how much risk you think there is that each of the following would happen to someone who
tries meth once. (Teens and Young Adults: Q11; Parents: Q3).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Risks of Trying Meth Just

- Parents -
Base: Total respondents.
2009 2010

(Unweighted base) (400) (403)

a b

% %
Stealing
Great risk 76 84a
Great/moderate risk 89 94a
Little/no risk 10 6
Becoming violent
Great risk 79 89a
Great/moderate risk 92 96
Little/no risk 7b 2
Becoming paranoid
Great risk 84 86
Great/moderate risk 91 94
Little/no risk 7 3
Getting insomnia or not being able to sleep
Great risk 78 83
Great/moderate risk 89 94
Little/no risk 8b 3
Stop taking care of their hygiene
Great risk 79 81
Great/moderate risk 88 92
Little/no risk 11 7
Dying
Great risk 79 84
Great/moderate risk 89 95a
Little/no risk 10b 5
Suffering tooth decay
Great risk 71 78
Great/moderate risk 84 90a
Little/no risk 14b 8

Please indicate how much risk you think there is that each of the following would happen fo someone who
tries meth once. (Teens and Young Adults: Q11; Parents: Q3).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o

© 2010 The Meth Project 93

Onc



Social Approval of Regularly Using Various lllicit Drugs

- Parents -
Base: Total respondents.
2009 2010
(Unweighted base) (400) (403)
a b
% %
Meth
Once or twice
Strongly disapprove 93 96
Strongly/somewhat approve 4 2
Regqularly
Strongly disapprove 95 98a
Strongly/somewhat approve 5b 2
Heroin
Once or twice
Strongly disapprove 93 95
Strongly/somewhat approve 5b 1
Regqularly
Strongly disapprove 96 97
Strongly/somewhat approve 4 1
Cocaine
Once or twice
Strongly disapprove 86 89
Strongly/somewhat approve 4 2
Regqularly
Strongly disapprove 92 97a
Strongly/somewhat approve 3 1
Marijuana
Once or twice
Strongly disapprove 61 64
Strongly/somewhat approve 12 12
Regqularly
Strongly disapprove 77 79
Strongly/somewhat approve 8 8

Please indicate how much do you approve or disapgove of the following activities. (Teens and Young
Adults: Q12; Parents: Q4).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Perceived Likelihood of Usage Among Teen/ Y

- Parents -
Base: Total respondents.
2009 2010
(Unweighted base) (400) (403)
a b
% %
Teens/young adults in my community use meth
Extremely/very likely 30 37
Somewhat likely 53b 42
Not very/at all likely 15 18
Teen in my teends school use n
Extremely/very likely 16 23
Somewhat likely 35 36
Not very/at all likely 45 36

How likely do you think it is that teens or young adults in your community use meth? Would you say it
I s dTeens and Young Adults: NA; Parents: Q6)

How [ i kely do you think it s that teens |[(feensamr teenods
Young Aduts: NA; Parents: Q7)

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Likelihood Own Teen Has Tried Meth

- Parents -
Base: Total respondents.
2009 2010
(Unweighted base) (400) (403)
a b
% %
Extremely/very 4 5
Somewhat 2 6a
Not too 11b 6
Not at all 82 84

How likelydoyouthin k it [ s that your teen has (TieensandYoung t h ? Woul d
Adults: NA; Parents: Q8).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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Actions Parents Would Take if They Found Out Teen Is Taking Meth

- Parents -
Base: Total respondents.
2009 2010
(Unweighted base) (400) (403)
a b
% %
Speak to my teen 93b 81
Try to find a drug treatment center 77b 65
Speak to my spouse 81b 65
Forbid my teen to do it 83b 63
Speak to my teendés pediatricia 68b 56
Speak to my teends guidance co 66b 56
Punish my teen 65 58
Speak to a close friend of mine 63b 50
Speak to my teends princiopal 57b 45
Speak to my teenébés teacher 54b 44
Speak to a member of the clergy 45 39
Seek help on the Internet 42b 32
Be relieved it wasndt anything 21 18

If you found out your te en were using meth, which of the following would you do, if any. (Teens and
Young Adults: NA; Parents: Q9).

Note: A statistically significant difference from a statistic in an adjacent column at the 95% confidence level is denot ed
by a corresponding fad or fAb.o
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